
 
 

 

NEWS RELEASE       23rd February 2021 
 

TV Presenter and Modern Furniture Restorer Jay Blades and 
broadcaster, actor and writer Mim Shaikh join Discover! Creative 

Careers Week 2021 to inspire and inform young people about 
career opportunities across the creative industries. 

 

• Over 750 secondary schools and colleges have signed up to take 
part in the online programme which takes place 1 – 5 March 2021  

• Over 60 professionals and companies from across the creative 
industries have contributed with a series of filmed interviews, 
tours and live panel discussions that will introduce students to a 
wide range of roles and career options 

• Companies involved include Ubisoft, Pinewood Studios, National 
Trust, Royal Opera House, Framestore, Leeds Museums and 
Galleries, Cockpit Arts, Dr Martens and Kycker  

• Discover! Creative Careers is an initiative by the UK creative 
industries to make it easier for young people to find careers in the 
creative industries and actively address the lack of diversity and 
inclusion across the sectors 

• Discover! Creative Careers Week 2021 has been led by Creative & 
Cultural Skills and ScreenSkills with support from the Creative 
Industries Federation; it is funded by Arts Council England 

• The week is taking place as part of National Careers Week 2021 

 
Some of the leading figures and companies from across the creative industries 
have come together in support of this year’s Discover! Creative Careers Week, 
an online programme aimed at introducing students to different careers and 
workplaces across sectors including screen, theatre, music, animation, VFX, 
publishing, museums and more.  

Taking place during National Careers Week 2021, Discover! Creative Careers 
Week will feature films, virtual tours, live Q&A panels and a suite of online 
resources that will showcase the different job roles and career options that are 
available within the creative industries. The programme aims to build awareness 
of the lesser-known jobs that exist across the sectors such as Sound 
Technicians, Producers, Education and Engagement Managers, Operational 
Managers, Pipeline Technical Directors, to name a few, to ensure that the 
creative industries build a diverse and inclusive future workforce.   

Darren Henley, CEO, Arts Council England, said: ‘It’s more important than 
ever to support and nurture the next generation of creative talent, whose lives 
have been turned upside down this past year. We want young people of all 
backgrounds to feel excited by the prospect of a creative career. This year’s  



 
 
Discover! Creative Careers Week will help develop new pathways into the 
creative industries. The innovative digital programme will connect thousands of 
students with inspiring figures and employers, highlighting the wide range of 
skills needed to help the sector recover from Covid-19 and the varied 
opportunities that exist across the creative industries.’ 

‘When I got into the furniture industry, I didn’t realise how un-diverse it was. I 
didn’t see many people looking like me… but it didn’t put me off, whenever I 
enter a place or room where there aren’t many black people, I always think to 
myself that I’m the first one there, I have to show people that if I could do it – a 
single parent, dyslexic boy from Hackney, anybody could do it’ TV Presenter, 
Modern Furniture Restorer, Upcycler and Eco Designer Jay Blades on his 
experience of working in the creative industries 

‘I feel the screen and broadcasting industries are an area where anybody can 
work, I come from very humble beginnings and I didn’t really have anyone in my 
family that could introduce me to the right circles or suggest it as a career 
option for me. I used to dream of coming to the BBC building and presenting my 
radio shows and I was able to live out that dream and now I’m doing even more. 
I’m writing and acting as well as presenting but also know there are lots of roles 
behind the scenes that help me do what I do. I hope Discover! helps people find 
the job for them.’  Mim Shaikh, broadcaster, writer and actor on achieving 
his childhood dreams  

The week has been organised around five sector themes: 

Museums, Galleries and Heritage Day featuring films from Leeds Museums 
and Galleries, Nottingham Contemporary, Tyne and Wear Archives and Museums 
and National Trust 

Gaming, XR, Animation and Advertising Day introduced by Actor and Video 
Game Developer, Abubakar Salim and featuring films from Ubisoft, Cintel Global, 
Wildseed and Gough Bailey Wright 

Performing Arts, Literature and Publishing Day introduced by Rapper and 
Manga Author, Shao Dow and featuring films from Royal Opera House, Liverpool 
Philharmonic, Young Voices, National Centre for Writing, Saffron Records, 
Cambridge University Press, Walk the Plank, HighTide Theatre, New Writing 
North and Kycker 

Screen Day introduced by Broadcaster, Actor and Spoken Word Artist Mim 
Shaikh and featuring films from Pinewood Studios, Framestore, Emmerdale and 
The Farm (BBC Sport) 

Crafts Day introduced by Modern Furniture Restorer, Upcycler and Eco 
Designer, Jay Blades and featuring films from Dr Martens, Cockpit Arts, 
Saddler’s Den, British Ceramics Biennial and National Glass Centre. 

During the week there will be a series of live Q&A panels with representatives 
from across the creative industries discussing their career journeys and taking 
questions from students watching online. Panellists during the week include 



 
Annie Warburton, CEO of Cockpit Arts; Leigh Adams, Director of Education and 
Skills at the British Film Institute; Gareth Ellis Unwin, Oscar-winning producer of 
The King’s Speech; Rick Gibson, CEO at British Games Institute; Louise Smith, 
the sustainability manager from the new Bond film; Jim Lunt, Musical Director at 
Wakefield Theatre Royal and Rebecca Huggan, Director of The New Bridge 
Project.  

As part of Discover! Creative Careers Week there will be daily ‘Zoom the 
Professional’ workshops dedicated to introducing students with special 
educational needs and disabilities (SEND) to careers in museums and galleries, 
led by Leeds Museums and Galleries. There will also be a live Q&A panel for 
SEND students who will have the opportunity to hear from award-winning 
freelance graphic designer and entrepreneur who has spinal muscular atrophy 
and a character animator at Jellyfish Pictures who is neuro-divergent among 
others. 

Creative & Cultural Skills CEO Jane Ide said: 
‘Even in the most challenging of times, the creative industries has put itself at 
the heart of helping the next generation learn about the myriad skills that are 
needed to help the sector operate. The content that we have commissioned for 
Discover! Creative Careers Week 2021 pays testament to the sector's wide 
geography, the breadth of the skills needed, its diverse workspaces and the 
passion of those that make it great, showing that we're a sector that is made by, 
for and with people. We hope Discover! Week sparks the imaginations and 
interests of thousands of young people and goes some way to inspiring the next 
generation to pursue a career in the Creative Industries. We need them to help 
us rebuild our sector post-Covid, making us stronger, fairer and even more 
impactful than before.’  

ScreenSkills CEO Seetha Kumar said: “Film, television, visual effects, 
animation and games are a booming sector and integral to the recovery from 
Covid. There are exciting opportunities in a wide range of behind-the-camera 
roles and we hope Discover! will help a greater diversity of young talent find a 
pathway suitable for them. We need people with a wide range of skills – people 
who are good with money and organisation or construction or coding, as well as 
the writers, actors, designers and directors – and are proud to have helped 
devise the imaginative Discover! Creative Careers week programme to inspire 
the next generation of talent.”  

Discover! Creative Careers Week also marks the launch of an online 
campaign driving awareness of the week, as well as celebrating the variety of 
roles across the creative industries. The Proper Job campaign will show that, 
post-Covid, creative careers are not only viable and ‘proper’, but are exciting, 
current, relevant, and well-respected. Led by the Creative Industries Federation, 
the purpose of the campaign will be to ‘myth-bust’ misconceptions around 
creative careers via short videos featuring figures from across the sector tackling 
their chosen misconceptions surrounding their roles.   

This 2021 digital edition of Discover! Creative Careers Week follows a hugely 
successful live event which took place in November 2019, in which hundreds of 



 
organisations from across the creative industries opened their doors to 
thousands of students and introduced them to the variety of roles and career 
pathways.  

Discover! Creative Careers is an initiative by the UK creative industries to make 
it easier for young people to find careers in the creative industries and actively 
address the lack of diversity and inclusion across the sectors. Through a 
programme of online resources and events, it aims to show that careers in the 
creative industries are financially sustainable and have a comparatively low risk  
 
of automation There are currently more than 77,000 vacant positions. However, 
90% of positions are currently filled by people from more advantaged socio-
economic groups. 

Discover! Creative Careers is led by Creative & Cultural Skills, ScreenSkills and 
the Creative Industries Federation and was originally funded by the Department 
for Digital, Culture, Media and Sport. Its 2020/21 funding comes from Arts 
Council England.  

 

Notes to editors: 

For press enquiries, please contact  

Bonnie Smith, CCP Communications Manager at Creative & Cultural Skills 
07551 837532 
 

Schools and colleges can still sign-up and take part during the week or access 
the programme at any point afterwards: 
https://share.hsforms.com/1rEEKDtA1RJmngCsUV__otg2kapt  

Twitter: @creativecareer5 #DiscoverCreativeCareers #DiscoverProperJob 
Website: www.discovercreative.careers  

 
Full Live Q&A Panel Schedule: 

Tuesday 2nd March 11am-12pm, Crafts, Fashion & Textiles 
Annie Warburton (host), CEO of Cockpit Arts  
Onome Otite, Maker: textiles and illustration  
Ian Scott Kettle, Maker: men's fashion accessories  
Lenique Louis, Maker: jewellery  
Jean-Marc Puissant, Maker: set design  
Darren Appiagyei, Maker:  wood turning  

Tuesday 2nd March, 1-2pm, Gaming, XR and Animation  
Rick Gibson (host), CEO of the British Games Institute  
Declan Cassidy, CEO of Into Games  
Lesley Klassen, Co-founder of Flipside XR Animation  
Christine McKay, CEO of Salamandra UK 

https://share.hsforms.com/1rEEKDtA1RJmngCsUV__otg2kapt
https://twitter.com/creativecareer5
http://www.discovercreative.careers/


 
Wednesday 3rd March 11am – 12pm: Museums, Galleries, Visual Arts & 
Heritage  
Tamsin Russell  (host), Workforce Development Officer for Museums Association  
Barinur Rashid, Secondary Science and post 16 Learning Coordinator at 
Manchester Musuem  
Rebecca Huggan, Director of The New Bridge Project  
Hannah Whitlow, Programme Producer at Blaze Arts  
Catherine Ritmain-Smith, Head of Learning and Skills at V&A Museum of 
Childhood 
James Hammon, Head of Operations at FACT 
Fanny Guesdon, Associate at Brunswick Arts and Founder of Young Arts 
Fundraisers 
Lorraine Finch, Paper Conservator at LF Conservation and Preservation 

 
Wednesday 3rd March 1-2pm: Careers in the Creative Industries for 
students with special educational needs and disabilities (SEND)   
Jenny Connick (host), CEO of Talentino, a career development service for young 
people with SEND  
Carl Newbould, Learning Officer, Leeds Museum & Galleries, engaging young 
people with SEND in careers  
Katy Etherington, award-winning freelance graphic designer and entrepreneur 
Rebecca Meilak, Character Animator at Jellyfish Pictures.  

Thursday 4th March 11am-12pm: Film & TV  
Leigh Adams (host), Director of Education and Skills at the British Film Institute 
Gareth Ellis-Unwin, Oscar-winning producer of the King's Speech  
Louise Smith, sustainability manager on Bond 25 and other films  
Nainita Desai, composer for Bad Boy Millionaires and American Murder 

Thursday 4th March 1pm: Performing Arts and Music  
Jon Winn (host), Work Experience and Training Officer at the Royal Opera House  
Matt Hawksworth, Young Peoples Producer at Pavillion Dance South West  
Steph Meskell-Broken, Engagement Manager at Peshkar Productions  
David Evans, Head of Production at National Theatre Wales  
Mike Lowe, Director of Britannia Row Productions  
Jim Lunt, Musical Director at Wakefield Theatre Royal  
Liz Coomb, Programme Manager of Sound Connections 

Creative & Cultural Skills supports the UK cultural sector by shaping skills, 
education and employment best practice. Working across the UK through a 
programme of training, tools and resources, events, one to one support, sector 
updates and research, it provokes action and enables learning opportunities that 
drive change and help build an inclusive skilled sector. ccskills.org.uk  

ScreenSkills is the industry-led skills body for the screen industries - film, 
television, VFX, animation and games. It is supporting economic recovery and 
future innovation and growth across the whole of the UK by investing in the 
skilled and inclusive workforce who are critical to the global success of the 

https://www.ccskills.org.uk/


 
screen sector. It is funded by industry contributions to their Skills Funds and 
with National Lottery funds awarded by the BFI as part of its Future Film Skills 
strategy to help people get into the industry and progress within 
it. screenskills.com 
 
The Creative Industries Federation is an independent, not for profit, 
membership organisation which represents, champions and supports the UK’s 
creative industries. Through our wide network of members, our influential policy 
and advocacy work and our support services, we connect creative businesses 
and individuals with the money, markets, government opportunities they need to 
thrive. 

 

Arts Council England is the national development agency for creativity and 
culture. We have set out our strategic vision in Let’s Create that by 2030 we 
want England to be a country in which the creativity of each of us is valued and 
given the chance to flourish and where everyone of us has access to a 
remarkable range of high quality cultural experiences. We invest public money 
from Government and The National Lottery to help support the sector and to 
deliver this vision. www.artscouncil.org.uk 
 
Following the Covid-19 crisis, the Arts Council developed a £160 million 
Emergency Response Package, with nearly 90% coming from the National 
Lottery, for organisations and individuals needing support. We are also one of 
several bodies administering the Government’s Culture Recovery Fund and 
unprecedented support package of £1.57 billion for the culture and heritage 
sector. Find out more at www.artscouncil.org.uk/covid19 
 

https://www.screenskills.com/
http://www.artscouncil.org.uk/
http://www.artscouncil.org.uk/covid19

